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just a dash of creativity

ad.di.tive

noun
a substance added to something in small quantities to improve it.




Catalog Deaign

Introduction

Fan Creations is a B2B & B2C retailer that produces décor
featuring several brands, licenses & products.

Challenge

With the variety of product the company carries
it can be hard for customer to find what they need.

Solution

Create a catalog layout that separates product categories
and licenses, showcasing style & functionality.

Benefit

A cohesive & well organized catalog results in more sales
& a better understand of what the company has to offer.

Result

Company sales increased immediately in the first quarter and employee knowledge and
_______ ->quality control also improved as staff had better access to product mock-ups.
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Brand Denelopment & Design

Introduction
AK Pressure Pros in a new business in need of everything
from logo design to marketing materials.
Challenge
/ The client had no direction or knowledge of what they wanted
0 their brand to be, they just wanted something clean & fresh. o e —
\fia] Solution AK PRESSUR
e Created logo’s & a color palette for the client to choose from
S  pefore building the rest of the brand guide. PR os

027 Benefit
o The client is able to start their business with everything in
place, building trust & a reliable brand with a cohesive style.

A Result

. The company was able to start word of mouth advertising immediately and started

.N___.> gaining a client base after launching. It is projected by the end of the year the company
will have grown to needing additional services like social media & a website presence.
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Exclusine Product Collections

sese 5 Introduction
%'// Fan Creations got a retail opportunity with Home Goods to

expand their product offerings in store.

Challenge
A leader in the licensee space, Fan Creations did not
0 have a strong selection of non-licensed décor.

M Solution
i Analyzed the current trends & offerings to develop a brand

new line of décor to show off to new buyers.

07 Benefit
o By developing more product selections the company can grow
and sell products without having royalty rates.

A Result

.. Inaddition to the target customer of Home Goods purchasing the requested items created

"N __> for this collection, additional collections for Pride, Graduation, Pets, Cabin & more were
developed & sold to similar retailers like Hobby Lobby, Ross, Target & Bealls.

Also Floof

The Anat Omy Use unknown, ot for Istening ./}

Happiness Meter
s

Original art is often created alongside stock assets to create unique product offerings.
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(Printing Efficiency & Product Design

esee 5 Introduction
%'// Fan Creations needed to develop a new helmet design

to appeal to a more modern audience.
Challenge
/ Official artwork did not exist for a realistic styled
0 helmet & they were unsure of how to print efficiently.

“ Solution
i Create a design that could easily modified, pass licensing
standards & quickly print on demand with no MOQ.

07 Benefit
o This product has a simple build to allow it to quickly be
changed between teams & print a variety of images at once.

Result
... This original build was such a high seller that it started being offered
________ ’in additional sizes & expanded to other leagues.

One of the projects | was tasked with was the design &
development of a helmet that both matched NFL brand
standards & appealed to a more modern audience (the
companies previous helmet was a more flat vintage styliza-
tion). As the leagues (NFL/NCAA/NHL/MLB) do not supply
this type of artwork | had to create it based on an assortment
of real helmets for reference. The original build was first
created in Illustrator, then brought into Photoshop to add
dimension with shadows. The biggest challenge was not just
the creation of the helmet, but making it so it could be
duplicated across 96 teams relatively easily.

This was not only done by assembling each layer carefully to
direct the team of designers what stayed consistent and what
changed, but also developed so the same design could be
resampled at various production sizes. Currently, this piece of
wall art is offered at 24in, 12in & as a 4in ornament.

In addition to the designs, a unique print build & template was
created so that multiple teams could be printed on the wood
parts all at once in any assortment - this allowed for quicker
production to meet dropship demands.
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Photo Collaging

ssee 5 Introduction
%'// The Highland Mint is a sports memorabilia company who

focuses heavily on commemorative photo driven products.

Challenge

Achievements & news-worthy moments in sports are not
something you can predict so deadlines are tight.

N \MIGUEL
B
A CABRERA

Solution

Developed concept builds ahead of time & replace key data
& images after the event has occurred.

co>7 Benefit
o The company is able to provide concept renderings to
© secure sales ahead of time.

PN

Resu‘,t _WR:44  RBE133  AVE: 330
(& -5 M 2012 AMERICAN LEAGUE™

Products are able to quickly get developed and online for
........ ’retail purchase direct to consumers within hours of an event taking place.

After working in at a sports memorabilia company for over 11 years there is no telling how many products, collages,
and images | have created in Adobe Photoshio using Getty & AP Images. | would say easily over 100 items a month,
and that is far to many to share on this portfolio so these are a selection of some of my favorites

BROOKLYN NETS
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pren, 5 Introduction

% / Fan Creations large assortment of designs were New
>
outdated & did not meet current brand standards.

Challenge
/ Artwork in older products was often discolored,
0 skewed & dated.

“ Solution
i Refresh the look of top selling designs to appeal to

AN
Il younger audiences & comply with brand identities.

027 Benefit
o By adjusting designs to the new target audience &
cleaner aesthetic it has a larger mass appeal.

A Result

.. Withacleaner & more accurate look sales grew. Approvals within league QC increased

-N___> which resulted in exclusive sales opportunities with teams. In addition, mass retailers
started placing reorders after a positive reception by consumers.

N TSRO

=

PACKERS

Developing a variety of designs is the first step, the second
being a sustainable method to efficiently produce each of
these 27,000 designs. Products are already grouped by shape,
so for example, we have 20 different 6x12 styles, which
results in 5,400 products. With orders coming in from various
retailers (both wholesale & direct to consumery). | established
a standardized method for laying out the designs and a
template to array them for easy loading & production.
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Introduction
— The Highland Mint produces the coin flipped at the

Super Bowl for the last 25+ years.

Challenge

The coin was being sent to space in Nov. 2009 and
Super Bowl teams wouldn’t be known till 2010.

Solution

Create a a blank design to send to space so that the
teams could be added upon return.

oo/ Benefit

While the coin is typically hand sculpted, this process allowed
the coin to still fly while later being modified with the teams.
Q Result

/‘\ ... Theflight & post flight minting was a success. The Highland Mint produced
________ > 10,000 duplicates of the coin that were presented to officials and the players,
then offered to the public for sale.

Super Bowl flip coin, as flown, prior to having the Indianapolis Colts
and New Orleans Saints logos added. (NASA)

>
[rox )

*SUPE

me\‘&,

LIMITED EDITION

Source:

Video still showing Leland Melvin, flanked by Jeff Williams and
http://www.collectspace.com/news/news-020510a.html Charlie Hobaugh, tossing the Super Bowl coin in space. (NASA)
https://www.space.com/7881-super-bowl-start-hinges-space-coin-flip.html
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Introduction
— The Highland Mint wanted to produce golden “Tickets”

for Disney’s anniversary featuring their train stations.

Challenge
/ The minting process has certain tolerances that make
@ replicating 2D images challenging.

M Solution
[ After defining the tolerances on what was possible, each

A
IS “,\ station was created in vector artwork to be minted.

oo/ Benefit

Time & money were both saved by having this be done in

* 2D vector instead of a 3D sculpt.
Q Result
/‘\ ... Transportation tickets were minted in time for the commemorative event

________ > and more requests for 2D builds resulted

.15 lines create small dents, perect for brick details

.25 lines are the minimum for something to be “up” on the design

.35 lines are the minimum for something to be “down” on the design

©Disney
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Tllustrated Children s Booke

sese 5 Introduction
// A picture book written by Benny Jahn. Each page is filled

E’ with different scenarios & elements that make you sneeze.

Challenge
/ This was doing to be a self published book so the timeline
0 & budget was short.

M Solution
i A simple illustration style was used so that elements could

be repeated & easily manipulated.

557 Benefit Beany Jiate _ \‘

o4 . _
2 E:acnhzg’zg:no::‘irﬁd a dynamic scene to match the rhyming Y i W
page. _,e
4 "3

Hiustrated by

A Result

.. Itwas Published by Dog Ear Publishing, LLC in 2009 and included 24 pages of
_______ = illustration. Parents & children enjoyed reading this book and Jordan’s journey
throughout the pages.

BARNES <-NOBLE The Hobbit: Available on DVD, Bltt-ray & NOOK Video
BN.com
- — gm0
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Social Media Content: Creation

ssee 5 Introduction
%/ Limestone Person Training wanted to revive their social

media presence & attract new clients.

Challenge .
No assets existed for new content creation. o THE ONLY BAD
0 4 N WORKOUT IS

THE ONE THAT
8 DIDNT HAPPEN.

“ Solution
i A series of posts & templates were set up in addition to

A
L “A a photography session to capture new assets.

0o/ Benefit
o Evergreen content was developed that could be recycled
in different ways across different platforms.

Result
. The gym started getting new clients as well as an increase in social media
________ ’engagement, including: shares, comments & views.

Limestone Personal Training ° Q

osts ou idsos ore ¥ Trust yourself.
W”ﬂl(”.dﬂ”/'”ﬂ p t. S - § Youcando .

> Limestone Personal Training

NEVER GIVEUP!I! = i cé this.

_WEAREH

“HELP MAKE: HE
~mpnssm
,’ .Pnssam\

"Tommie was so kind, fun and

informative to work out with.

Highly recommend!"
Sometimes we have big goals, and the...

il jinal audio Limestone Personal Training -
\‘

M,

Watch Marketplac Events Notificatior
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During my agency tenure, | designed websites for legal, healthcare, finance, and small business sectors. Utilizing Illustrator, | collaborated
with writers and developers in WordPress, prioritizing functionality and Ul/UX. Unfortunately, due to NDA constraints, | can't showcase
most of my work created during this time.

I've also created websites independently, primarily on Shopify and Wix, emphasizing user experience and brand integrity. While visual
editing was prevalent, HTML knowledge was also crucial for specific sections and Shopify's unique coding for setup alterations.

In the realm of social media, I've established platforms and participated in diverse campaigns as an influencer. My TikTok presence boasts
30K+ followers, with collaboration on Victrola's Canvas Creations campaign & | also serve as an ambassador for Quarto Books. In 2015, |
joined a small NASA Social Group, gaining exclusive access to the Kennedy Space Center during the Cygnus launch. | chronicled the
behind-the-scenes experience to engage a wider audience.

These experiences offer a glimpse into my website design and social media engagement expertise. | thrive on pushing boundaries, learning
new technology and delivering impactful results.

Fan Creations

www.fan-creations.com

This website was build within Shopify. The prior site was not only
outdated but was paying for unnecessary plugins each month. | removed
everything and rebuilt it to have improved functionality and a better user
experience. The bulk of the companies catalog is now online for sale -
including the addition of a separate wholesale purchasing portal. With it’s
nicer formatting clients now feel like they are visiting a site they can trust
from an established brand.

Art Additive

www.artadditive.com

How about adding something fun to your day?

This website was built with Wix. It is my personal site which serves
primarily as a portfolio for my traditional art mediums but also showcases
a store, blog & themed imagery to create a cohesive brand look.

Midsouth RC

www.midsouthrc.com

OUR VALUES: WE STRIVE TO
'SUCCEED & TO BE THE BEST.

This website was built with Wix in partnership with Via Marketing. Itis a

rebuild from their original site but with a cleaner look and heavier focus

‘ on dynamic pages. Information is now being presented in an appealing

EEEEEEEEEE 2 o B B and easy to digest way. A project gallery is set up to easily be updated by
—_ the client to continue growing their site & presence.
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Beyond my graphic design career, | take pride in my accomplishments as a versatile traditional artist, exploring various
mediums and creating captivating artworks.

As a certified master street artist specializing in chalk pastels, I've had the privilege of crafting large-scale installations for brands like the
Atlanta Falcons. Additionally, my artwork has been featured at several festivals across the country, allowing me to connect with diverse
audiences and share my passion for creativity. It's been a joy to host workshops at schools, inspiring young minds to embrace their artistic
talents and explore the limitless possibilities of self-expression.

My artistic journey has taken me beyond the streets, as I've also contributed to the community by creating large-scale murals that foster a
sense of unity and pride. Moreover, I've had the privilege of illustrating books and capturing the essence of individuals through evocative
watercolor portraits. In my dedication to making a positive impact, I've actively participated in fundraising initiatives for zoo conservation,
using my art to raise awareness and support the preservation of our precious wildlife.

Art is my way of bringing beauty, joy, and inspiration to the world. I'm immensely grateful for the opportunities that have allowed me to
explore my creativity across diverse artistic ventures.

=

BYou are loved s




